
DOLCI & KABANA 
#thathautecouturefeeling

For most of us, haute couture - the high¬est of high fashion - 
remains a myth-like concept, so removed from reality that it 
becomes a vague feeling of desire, an out-of-reach constructed 
image of fashion. Coupled with this is our reality of luxury 
fashion houses experienced through their diffusion lines: 
the less expensive branded t-shirt or treasured packaging. 
This famil¬iar (fashion) tension of longing for the one whilst 
living with the many, the high and the low, the ‘haute’ and 
the diffused is the sub¬ject of this project. A series of ‘haute 
merchandise’ produce explores the values and qualities of 
high fashion diffusion pieces. These respond to the reality 
that these diffusion lines are usually the most accessible 
part of fashion and are ultimately often of ordinary quality 
and construction. These series infuses ‘bad quality’ with 
luxury production techniques and executions. Installed in an 
exhibition, the project uses clothing, poetry, video, installation 
and performance to further appropriate the language of a 
fashion brand and to consider the strategies of high fashion 
branding. The playful word play reference to a familiar Italian 
fashion brand is used also as method to generate content, 
allusions and inspiration.

Ricarda Bigolin is a designer and lecturer currently undertaking a research fellowship in the Fashion 
Program at RMIT University. Her practice is concerned with the allusive and aspirational qualities of high 
fashion. Representations of ‘highness’ and ‘lowness’ as well related conditions of desire, artifice, love 
and loss are explored in key projects. A continual investigation and critique of the strategies of fashion 
branding is expressed notably in ‘Dolci & Kabana’, with curator Nella Themelios. Fashion realities and 
diffusion are focused in ‘Aftrs’; operating continually in a state of ‘high/low’ collaboration, exploring 
ideals for beautifully ‘bad’ production and the perceived qualities of luxury fashion products in series 
of editions. Both relate to Bigolin’s research practice, exploring critical and expanded approaches to 
fashion practice in what she refers to as ‘ficto-commercial’ derived from her PhD project. Writing is used 
as process and outcome; such as tragic love poems as branding gestures, screenplays to deliberate the 
divisions and confusion of dress codes, and scripts that reveal the guilty pleasures and construction of 
cliché fashion languages.
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